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“Watch overall cost but not cut corners with feed, equipment
and genetics as this effects your bottom line in the wrong
way.” Peter E Hofer, Kyle, SK

“The best advice I can give is lock all your commodities for
a good price. Then lock your hogs in for a modest profit. Wean
pigs older 23-23 days.” Robert Hofer, Portage La Prairie, MB

“Good management and good feed prices and good feed
conversions and good marketing.” Stephen Hofer, Raymond,
AB

“Our farm is doing fairly well since we have started our own
marketing.” Joel Tschetter, Farmington, BC

“Don’t think we know everything. We just keep on learning,
we can take advice and share advice.” J ] Wurz, Picture Butte,
AB

“I always share and discuss pigs with my dad who was hog
boss for many years and now he is the financial boss.” John P
Waldner, Swift Current, SK

How is your farm coping ? From the survey questionnaire.

“Keep pigs growing, less cost diets, watch grain markets for
best prices. Stay focused on production.” Mark Entz, Brant,
AB

“Trying to be more efficient on sow end and not crowding
hogs.” Jacob Waldner, Minnedosa, MB

“Book your hogs and proteins ahead of time.
‘Waldner, Baldur, MB

“Just keep on grinding, in hogs like every other business,
usually after hard times it gets better slowly. Behind every
dark cloud is a silver lining.” Darian Kleinsasser, Kindersley,
SK

“Forward contracts (good option available) hedging grain
and ingredients. No unnecessary expenses. Using alternative
ingredients like peas, canola meal and lentils.” Sam Hofer,
Cabri, SK

“Keep your feed costs down, try to save every pig, use med-
ication properly.” Dave Wurz, Coaldale, AB

”

Brian

You have selected Prairie Hog Country as your favourite, most informative

and most useful source of hog - related information in Western Canada.
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